7





Mansfield Speech  [EZ Speech No. 16179]   (262) 643-4190

____________________________________________________________
“Stock” speech for Mr. Rick Mansfield for presentation at meetings of various Chambers of Commerce around the country.

THANK YOU, [NAME OF INTRODUCER] FOR THAT KIND INTRO-DUCTION.  I’M SO VERY GRATEFUL FOR YOUR INVITATION TO ADDRESS THE [CITY] CHAMBER OF COMMERCE TODAY.  AND IF I MAY, I’D LIKE TO START OFF WITH A FEW QUESTIONS — THEY’RE ALL RHETORICAL, SO YOU DON’T HAVE TO WORRY ABOUT RAISING YOUR HANDS.

SO . . . HAS YOUR BUSINESS EVER GOTTEN A TERRIBLE REVIEW ON ANGIE’S LIST OR YELP OR FACEBOOK OR PINTAREST, OR ANY OF THE OTHER ONLINE PLATFORMS THAT PUBLISH CONSUMER REVIEWS AND RATINGS?

HAVE YOU EVER SEEN YOUR BUSINESS TOTALLY SMEARED ON ANY OF THESE SITES —EITHER BY COMPETITORS OR BY REALLY ANGRY CUSTOMERS — WHO FABRICATE OUTIGHT LIES ABOUT YOU AND THEN POST THEM IN THE GUISE OF LEGITIMATE “CONSUMER RATINGS?”

DO ANY OF THESE SITES OFFER ANY MEANS FOR YOU TO REMOVE BAD REVIEWS OR GET THEM UNPOSED SOMEHOW?

DO ANY OF THESE SITES OFFER BUSINESSES A MEANS OF RESPONDING TO NEGATIVE REVIEWS IN A CONSTRUCTIVE, CUSTOMER-FRIENDLY MANNER?  (THIS IS ENORMOUSLY IMPORTANT, BY THE WAY, BECAUSE RESEARCH SHOWS THAT 95 PERCENT OF DISSATISFIED CUSTOMERS WILL COME BACK IF THEIR COMPLAINTS ARE RESOLVED QUICKLY AND EFFICIENTLY.  IN FACT, CUSTOMERS WHO’VE HAD A NEGATIVE ISSUE RESOLVED, IS EVEN MORE LIKELY TO REMAIN LOYAL TO THE BUSINESS THAN THEY MIGHT HAVE BEEN BEFORE.)

DO ANY OF THE EXISTING REVIEW AND RANKING WEBSITES OFFER THE CONSUMERS WHO USE THEM ANY TOOLS BY WHICH THEY CAN ACCURATELY EVALUATE THE CREDIBILITY OR VALIDITY OF THE RATINGS THEY SEE POSTED THERE?

DO ANY OF THESE SITES OFFER TOOLS AND METHODS THAT CAN HELP YOU PROACTIVELY GROW YOUR BUSINESS, INCREASE SALES, AND ENHANCE CUSTOMER LOYALTY?

IN THE VAST MAJORITY OF CASES, THE ANSWER TO ALL THESE QUESTIONS IS SIMPLY “NO.”  VIRTUALLY NONE OF THE RATINGS WEBSITES NOW AVAILABLE TO CONSUMERS OFFER BUSINESSES TOOLS AND METHODS WHICH THEY CAN USE FOR ONLINE REPUTATION REPAIR OR REPUTATION MANAGEMENT.

AND MAKE NO MISTAKE ABOUT IT:  REPUTATION IS EVERYTHING IN BUSINESS!  WARREN BUFFETT SAID:  “IT TAKES 20 YERS TO BUILD A REPUTATION AND FIVE MINUTES TO RUIN IT.  IF YOU THINK ABOUT THAT, YOU’LL DO THINGS DIFFERENTLY.”  WELL, THAT’S PRECISELY WHAT WE’RE DOING AT MY COMPANY, REAL PEOPLE RATINGS DOT COM.
WE’RE AN ONLINE BUSINESS DIRECTORY, CONSUMER RATINGS, AND REPUTATION-MANAGEMENT SERVICE.  WE’RE A LITTLE LIKE ANGIE’S LIST, A LITTLE LIKE YELP, A LITTLE LIKE THE BETTER BUSINESS BUREAU, AND A LITTLE LIKE A HIGH-END PUBLIC RELATIONS AND MARKETING FIRM.

IN SHORT, WE’RE DOING THINGS VERY DIFFERENTLY THAN JUST ABOUT EVERY OTHER COMPANY IN THIS SPACE IS DOING.  AND THE BUSINESSES WHO WORK WITH US HAVE ALL DECIDED IT WAS HIGH TIME FOR THEM TO DO THINGS DIFFERENTLY, AS WELL.  FOR MOST OF THEM ARE JUST SICK AND TIRED OF HAVING VIRTUALLY NO CONTROL OVER THEIR ONLINE REPUTATION, AND THEY’RE LOOKING FOR APPROACHES THAT WILL GIVE THEM AT LEAST SOME OF THAT CONTROL BACK, ESPECIALLY WITH RESPECT TO NEGATIVE ONLINE REVIEWS.

WE’RE A RECENT START-UP, BUT OUR BUSINESS DIRECTORY ALREADY EXCEEDS [NO.] LISTINGS NATIONWIDE, IN JUST ABOUT EVERY RETAIL AND SERVICE CATEGORY.  OUR NATIONAL SALES FORCE IS ADDING AN AVERAGE OF [NO.] NEW LISTINGS EVERY WEEK.  AND WE’VE LAUNCHED AN AGGRESSIVE ONLINE MARKET-ING EFFORT TO LET THE PUBLIC AT LARGE KNOW THAT THERE’S A GREAT NEW WEBSITE THEY CAN USE FOR POSTING THEIR RATINGS AND REVIEWS.  IN THE FEW SHORT [MONTHS/YEARS] SINCE OUR LAUNCH IN [MONTH/YEAR], MORE THAN [NO.] OF CONSUMERS HAVE POSTED REVIEWS AND RATINGS AND REAL PEOPLE RATINGS DOT COM.

IF YOU’LL TAKE A FEW MOMENTS TO DIAL UP OUR WEBSITE — THE URL IS ON MY BUSINESS CARD — YOU’LL SEE THAT WE’RE DOING A LOT OF THINGS DIFFERENTLY IN THE AREA OF WEBSITE USER-FRIENDLINESS, AS WELL.  OUR WEBSITE’S DESIGN IS BASED ON THE LATEST FINDINGS FROM CONSUMER RESEARCH.  OUR GRAPHICS ARE NEAT, CLEAN, AND UNCLUTTERED.  OUR RATINGS AND REVIEW SYSTEM IS VISUALLY ATTRACTIVE, AND TOTALLY EASY TO USE OPERATIONALLY.  WE USE THE VERY POPULAR AND HIGHLY INTUITIVE “STAR” SYSTEM — YOU KNOW, ONE STAR, TWO STARS, AND SO ON, UP TO THE HIGHEST RANKING OF FIVE-STARS — AND THIS MAKE POSTING A REVIEW OR RANKING EASY AND STRAIGHTFORWARD FOR CONSUMERS.

[bookmark: _GoBack]WE’RE DOING THINGS DIFFERENTLY OFF-LINE, AS WELL.  WE PROVIDE OUR BUSINESS CUSTOMERS WITH WINDOW DECALS, POINT-OF-PURCHASE COUNTER CARDS, POSTERS, AND BANNERS TELLING IN-STORE CUSTOMERS THAT THE BUSINESS IS LISTED ON REAL PEOPLE RATINGS DOT COM, AND ENCOURAGING THEM TO VISIT OUR CONSUMER WEBSITE TO POST THEIR COMMENTS, REVIEWS, AND RANKINGS.

IF YOU’RE CONCERNED ABOUT YOUR ONLINE REPUTATION . . . IF YOU’VE BEEN PLAGUED BY BAD REVIEWS, AND ESPECIALLY FICTITIOUS ONES . . . AND IF YOU LIKE TO JOIN A RATINGS WEBSITE THAT ACTUALLY HELPS YOU ENHANCE YOUR CUSTOMERS’ LOYALTY AND EXPAND YOUR REACH INTO THE MARKETPLACE, THEN I THINK IT’D BE VERY HELPFUL FOR YOU TO GET YOURSELF LISTED ON REAL PEOPLE RATINGS DOT COM, AND THEN DIRECT YOUR CUSTOMERS THERE.  TAKE LOOK . . . GIVE US A TRY . . . AND SEE IF OUR REPUTATION MANAGEMENT PROGRAMS AND TOOLS MIGHT NOT BE EXACTLY WHAT YOU’VE BEEN LOOKING FOR.

THANKS FOR LISTENING . . . AND NOW I’LL BE HAPPY TO ANSWER ANY OF YOUR QUESTIONS.
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