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Part 1

Topic- False Advertising is a serious issue and we must take action.

General
 Proposal- To help my audience to learn how to determine the false advertisement and how to protect themselves.

Specific Purpose Statement – To persuade my classmate to realized how serious issue is and take actions that how can we solve this issue as individual and as society. And hopefully can resolve and prevent this kind of issue from happening again. 

Thesis Statement- The phenomenon of deceptive advertising is mainly caused by the competition
 between producers and keeps hurting the buyers in the market and even the seller themselves. Public tries to fix the situation with government regulations and rising public awareness.
Introduction

I. Attention Getting Device- First I would like everyone to think that did you ever purchase something that you don’t even know why. People always say that they buy products that do not match with what they saw in the fancy advertisements. I use be one of the people who believer misleading advertisements was no big deal, until my 7 years old cousin try to buy something very very
 inappropriate for his father’s birthday just because he saw those false advertisement. So what is false advertisement?  And what should we do?

II.  Thesis Restatement- The phenomenon of deceptive advertising is mainly caused by the competition between producers and keeps hurting the buyers in the market and even the seller themselves. Public tries to fix the situation with government regulations and rising public awareness. 
III.  Preview of Main Points- I intend to share with you today the simple facts of how the false advertisements are seriously affect everyone in the market and what can we do as part of society to make it right. 
Transition By providing those information, I hope to convince each of you that how serious this issue is and start to take actions. 

Body 

I. To understand the issue, we must know what is that and what can caused that. 

A. What is false advertising



1. According to Lanham Act, the meaning of them is any illegal promotions or 

advertisings that present the characteristics, nature or quantity that do not really fit 

the real product or services, which basically is lying to the audiences, who have the
 

potential to become consumers in the market (False Advertisement 2008).

B. What can cause that 



1. The phenomenon of deceptive advertising is mainly caused by the competition 

between producers and keeps hurting the buyers in the market and even the seller
 

themselves (False Advertising in Depth 2015).
Transition: Consider there always more product than demands, producers use controversial way to misleading people and makes them purchase their goods rather than others’ (False Advertisement 2008
).  At the meantime, they claim they never lie and they just do a little bit exaggeration. So are buyers is the only group that get hurt?

II. No. The victimes are both producers and buyers. 

A. There are serious consiquences can be maken. 


1. The comsumers will waste their money on something they don’t need or like and 

get sense of fobbed, while the producers would lost 
their trust from the public and 

lose their money by lose the law-suit case.       



2. Nutellas lose three million dollars to setteled their 2012’s advertisment lawsuit
 

case.



3.  Not a long while ago, in California, Target agreed to pay 3.9 dollars to cover the 

false advertising case (Quick 2015).

Transitions: Are there any solutions? 

A.  The answer is definetly yes. Two solutions appear to br feasible.



1. The first solutions concerns government’s control, which is making a law towards
 

that issue (May 2010). Then government  pass a law which strict focus about the 

false advertising issue, and be carefully regulatory by some government agency. This 

is already be done in several countries with an unsatisfactory outcome (False 

Advertisement 2008). In United States, there are state and federal advertising laws 

prohibit various types of deceptive advertising, misleading labeling and related 

practive. False advertising laws provide important rights for consumers and 

competitors, arming them with the ability to seek redress when they’ve been 

victimized. Notable State false advertising laws:




a. Uniform Deceptive Trade Practices Act




b.  California's False Advertising Law




c.  California's Consumers Legal Remedies Act




(Protecting Consumers and Competitors from False Advertising 2015)



2.  Improvement of public awareness seems important as well. As the awareness 

increased, the public will have their own resolution to determine whether a false 

advertisement is trustworthy or not (May 2010). Remember the little cousin that 

enchanted by the misleading advertisement. He was only seven years old. He cannot 

even do much writing and reading during that time. So he did not have the ability to 

determine which part in an advertising should be considered real, which part was
 

not. For people like my age, or have similar education like I did, will never be trick 

like that.

Conclution: 

I. Summary of Main Point- I hope today I have helped you to get a better understanding of false advertisements, and why it is a social issue that should be treated seriously. And by using the solutions, we can protect ourselves better, no matter we are going to be the seller or buyer in the market.
II.  Closure
-  So starting from now, we should stop ignoring those false advertisements. We must take action when we see it. Not for just protecting ourselves, but also
 everyone in this market. By knowing what false advertisement is and what solutions we have got, we can make a perfect market with fair competition one day. 
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Part 2 

· What type(s) of introduction are you using?



First I am going to stating the importance of my topic, because as far as I am concerned many people do not realize false advertising is even a social issue. Then I will tell
 a little story, which I mentioned is about my seven year old little cousin. In the end of the introduction I will stating my purpose, which is like the thesis. 

· What type(s) of conclusion are you using?



For the conclusion I will definitely use summarizing and offering a utopian vision. By using summarizing I can make a clear impression of false advertisement to
 my audience. And by offering a utopian vision I am basically give them faith or belief that we can do this and start to take action. 

· What organizational pattern are you using to arrange your main ideas?



The organization patten that I am gonna use to arrange my main ideas is based on my purpose. Because I think towards the issue like false advertisement does not necessary require the concern towards the culture backgrounds. And for me, I want the audience to pay much
 more attention to the solutions of that issue. Also I will focus on the subject as well, since most people do not seriously understand what false advertising is. 

Total: 69/80. You need to work on backing up your claims in the outline with specific examples so that we see what false advertising looks like –from the obvious to the less obvious. Work on revising your thesis purpose and general purpose as you refine your solution to be more specific.
�Recall the list from p137. Consider to strengthen commitment or induce a specific action.


�This needs to be a single sentence. Try “We need to pass stricter rules governing advertising practices and educate ourselves on deceptive practices so that companies are pressured to stop using false advertisements to sell their products.


�Makes your audience wonder what it was and how it was advertised.


�Give an example of a false ad for a product


�Back this up with more testimony or a study of specific companies


�This sentence is unclear. Recall the format of a transition and try to make it a declarative sentence instead of a question.


�Be sure to tell us what it was about.


�Aren’t there already laws against it? Otherwise, how could there have been the two lawsuits you mentioned above? Do the laws need to be stricter or enforced better? Who would do the enforcing? Which governmental agency? Identify the specifics in this main point.


�This suggests the problem is already solved. Perhaps tell us that while these laws are helpful, they aren’t in every state and need to be … or something.


�Really? Think about the difference in laws for advertising pharmaceutical drugs. They’re banned in certain countries but allowed in the U.S., where their sales are up. 


�Restate your thesis in the conclusion


�52/60


�5/5


�5/5


�5/5


�Problem/solution. 2/5






